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INTERMACH  2009 
UNDERLINED THE IMPORTANCE 
OF THE CUSTOMER

And never was it more evident than at INTERMACH 2009. 

With the world economy slumping, successfully staging 

this famous event was an especially difficult challenge. 

But INTERMACH has always believed that if you treat your 

customers right they will not let you down. The show’s 

main goal has always been to meet customer needs first. 

That thinking was rewarded with one of the most 

successful shows in the event’s 26 year history.

Attendance of the five days event attracted a total of 

30,006 visitors including 2,021 overseas visitors from 

41 countries around the world. Almost all were 

well-qualified target visitors and 1.3 billion Baht in 

business transactions were written on the floor with 

more in follow-up sales expected after the event. 

There’s a well-known
saying in English that says :

THE CUSTOMER IS

NO. 1
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FROM 31 COUNTRIES

EXHIBITION AREA

INTERMACH 2009

Asia’s No. 1 High-Tech Machinery Exhibition

13 – 17 May 2009

SUBCON THAILAND 2009

Thailand’s 3rd only Industrial Subcontracting Exhibition

IMAC 2009

The 9th International Exhibition of Industrial Instrument,

Measurement, analytical and Control Engineering

and Technology 

Bangkok International Trade & Exhibition Centre (BITEC)

UBM Asia (Thailand) Co Ltd

Ministry of Industry

Thailand Convention & Exhibition Bureau (TCEB)

Thai Tool and Die Industry Association 

Thai Foundrymen’s Society

Thai Subcontracting Promotion Association

Thai-German Institute

312 individual exhibitors representing 912 companies

Australia, Belgium, Canada, China, Czech Republic, Denmark,

Finland, France, Germany, Hong Kong, India, Indonesia,

Italy, Japan, Korea, Malaysia, New Zealand,

Netherland, Philippines, Poland, Portugal, Singapore,

South Africa, Spain, Switzerland, Sweden, Taiwan, 

Thailand, Turkey, United State of America and United Kingdom

The exhibition covers total floor space of 28,000 m2




